Senior Corps Week 2011
Tools & Tips For Earned & Social Media
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Housekeeping

 The line will be muted for today’s presentation

e At any point, you can ask a question in the Chat

feature to your right -

e The presentation will be available next week, at
www.Getlnvolved.gov

* Following the presentation will be a short Q&A
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www.Getlnvolved.gov

Get Involved!

Us | Sk Map | Ste
FON Detaut | Lange

Get Involved!
!

A go to the next level - | think that's the
\2Sa most fulfilling thing that anyone can do.” Powried by
Vim |

Volunioer)

- Wialcome it's Time to Get Involved!

« Find 3 Molunteer Opportunity

* Mational Service Programs ‘with RSVP, Foster Grandparents, or Senior

- Read “blurteer Stories Companions, we can be a positive influence on young

For O lives, help older individusls remsin independent in their own

- Sbout Senior Corps homes, clean up the environment, offer our professional skils

- Comporzte Callaborations to local nonprofit groups, and lend our talents and experience

= Senior Corps Grant Opportunities to strencthening our communities in countless other ways.

* Toals, Training, and Information

Marketing R Fincling the volurteer opportunty that best suits your skills,

- PSAe and Program ‘ideos avallabiity, and expectations can make allthe difference. The

= Fact Sheets Get Involved: search engine, sponsared by the Corporation for Mational and Community

* Brochures and Templates Service and povered by YolurteerMatch, is one of the largest and most advanced onthe

= Program Posters Internet

E: 32“’8:;"5 Just erter your interest area, type in your Zip code or state, and click the "Find Opportunities

* Lagos Mo button to gain access to hundreds of thousands of real-time volunteer opporunties that

« Phota Galleries are tailored to the skills and experience of those age 55-plus.

=ieb Banners

+ Senior Comparions 35th Thanks for choosing to Get Involved!
Baniversary

« Foster Grandparents 45th
Baniversary

* REWE dith foniversany
= Senior Corps Wieek 2011

Sther National 2 ke ViEbs tes ¥

Geilnsolved.gay

Leam more about RSWF, Foster Grandparents, and the Sanior
Companions by watching one of our videos.

Wiew Pronram Girdens
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www.Getlnvolved

Get Involved!

Lead. Share. Inspire. GContactUs | St Map | Ste ok |
FONTS Detarlt | Large

P5f and Program “ddeos
Fact Sheets
Brochures and Templates

Program Posters

Exhibit=

Site Signs

Logos

Photo Galleries

@ Wreb Banners

@ Senior Companions 3fth
Poniversary

@ Foster Grandparents 44th

Anniversal

BEEEHEBEEHB
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Get Involved!

Find Opportunities Now GO

Bbout Us ¢ Newsroom For Organizations For Individuals Marketing Resources
Marketing Resources » 3 BOOKTARK, o @ B

Senior Corps Wesk 2011

Mow more than ever, it is critical that we tell our story. This September 19-23, the

Corporation for Mational and Comrmunity Service will be hosting the second Jerence £y
annual Senior Corps Wifeek to shine @ spotlight on the impact that the Corporation’s Y‘Q ? s,
Senior Corps programs - Foster Grandparents, Senior Cormpanions, and = y e,
RSP — make in their communities . = (| =5
g :

Senior Corps Week YWebinars

CMCS will be hosting four webinars to provide step-by-step quidance on how you
can best tell your story and eam recognition for the great work you're doing. In
addition, we will post an online toolkit with the tips, strategies, and best practices
you can use to connect with elected officials, gamer media stories, and use social
media to demonstrate your impact during Senior. Corps WMieek and beyond.

B IR Webinar 1: Overview of Senior Corps Week: Wednesday, August 17, 3:30-4:30 pm, EST

Foster Grandparents
Senior Companinns ideas to build on

B RSVP 40th Anniversary

Get an introduction to Senior Corps Weaek 2011 along with information about what's planned leading up to and during the

El
SR CoipsYveak 01 wizek, An online toolkit of materials to help in planning local engagement will be reviewed.

Get Involved Through: Click here to view the full Webinar.

RSVYP Click here to download the PowerPoint Presentation.

Webinar 2: Engaging Stake Holders: Monday August 29, 2011'1:30pm-2:30pm EST(Capacity: 200 participants)

Learn about how to contact stake holders, what to do when you have secured their participation, and a couple of event
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Leam tips for using Facebook, Twitter, YouTube, and Flicker to help increaze awarenass of wour events. Plus leam
how to approach the media and gain successful lacal coverage

To register, pleaze olick here. Onee the host approves your request, you will receive 3 confimation email with
instructions about how to log on.

-(“ Making A Difference
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Sandy Scott Samantha Matt Guinan Paul Quirk
CNCS Warfield CNCS GMMB
CNCS
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Agenda

Today’s presentation will cover two main topics:
e Some basics about earned media outreach; and
e Basics about social media
— to promote Senior Corps Week impact stories,
statistics, photos, activities and events

 Why using these media tools together helps amplify
your reach to target audiences
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Why Are Earned and Social Media Important?

Engaging reporters and social networks increases awareness of
the positive impact that senior volunteers are making in your
community

— Your voice is the best way to engage stakeholders, recruit new
members and sponsors, and build sustainable programs

e How to talk to them? Connect your individual project and positive
community impact to Senior Corps and CNCS

e Why itis important to talk that way? To demonstrate that local
impact is made possible by national service

e Share your story and let us know to whom you reach out: Email us
at SeniorCorpsStories@cns.gov
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What is Earned Media?

 Earned Media refers to outreach to journalists at:

— Newspapers and Magazines
— Online news websites/blogs

— Television
— Radio Stations

e Qutreach to journalists allows you to alert them ahead of time
about Senior Corps Week and your organization’s events so
they can publish a story about it—increasing awareness of

Senior Corps
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Why Both Earned and Social Media?

Earned Media and Social Media work together to reach
the widest possible audience in your community

—People get their news from different places-some online,
some from newspapers and TV

—Having a journalist write a story about your project is great
e But it will likely happen only a few times per year

—Using social media creates two-way communication

 Allowing you to have a conversation with your community—share
news and feature volunteers, and for your community to participate,
share and comment on your updates
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Earned Media Terms

* Press Release

— A press release, or news release, is a written communication directed
at members of the news media for the purpose of announcing
something ostensibly newsworthy.

e Letter to the Editor (LTE)
— A letter sent to a publication about issues of concern from its readers

e Media advisory

— Media advisories tend to deal with event news, and serve as an
invitation for journalists to attend

* Press list

— A list of specific contacts at news outlets who you want to cover your
story. These are the contacts you plan to send your media advisory
and/or press release
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The Process of Engaging Journalists

Create a written plan that contains all the information you will

need to contact reporters and put on an event (optional)

e Timing and logistics of your event

e Targeted media list =
e Timing of media outreach and your pitch 1

e Authoring a letter to the editor or an op-ed
e Your key messages and written materials
e Setting up the event
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Timing and Logistics of Your Event

*remember, holding an event is optional

Make your event (an open-house, service activity)

media-friendly:

e Hold your event in a venue that is easy to find and has proper signs
e Late weekday morning or early afternoon are the best times to attract

media

e |nvite a “star” such as a local politician or other community stakeholder
e |nvite the media to come at a time when action is happening (i.e. service)
e Make sure to call broadcast media the morning of your event, coverage

decisions are usually made the same day

e Tie your event to the national story: Use national statistics to tie your

local efforts to national issues

Corporation for -
NATIONALKY %
COMMUNITY ‘o8 -
SERVICEISSZ ™

Making A Difference

i .
For Generations

SENIOR CORPS WEEK September 19-23, 2011




u -

Creating a Targeted Media List

* Consider the reporters you want to reach.

— Consider the issue — you are working on (education,
health, partnering with a business) and look for a reporter
covering it

— Community calendar — many newspapers, TV and radio
stations list upcoming events

— Human Interest or Features — many news outlets have
reporters who cover “good news” stories about people
making a difference in the community
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Creating a Targeted Media List (cont.)

* Include the general phone number for each outlet,
direct lines to specific contacts and email addresses.

e Specific contacts the list might include:
— Newspaper: Top editor, city editor or community editor

— TV: News editor, assignment editor, station manager,
public affairs producer

— Radio: News editor, station manager
— Local Blogs: contact email address

— Other: Editors of special interest weeklies & senior-
focused publications
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Timing your Media Outreach

2 weeks before your event:

e Adapt Senior Corps Week press kit

e Write media advisory

e Ask Senior Corps volunteers to draft letters to the editor
e |dentify spokesperson/spokespeople

e Assign people to reach out to specific reporters

e Begin gathering photos of service activities you can share
with reporters for stories in print publications
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Timing your Media Outreach

1 week before your event:

e Distribute media advisory to contacts
e Place your advisory on your website and share it with partners
e Make follow-up phone calls to reporters

Day of your event:

e Distribute your “day-of” press release to the media; post it on your
website

e Make another round of follow up calls

Senior Corps media kit:

e Template materials available online at Getlnvolved.gov
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Authoring a Letter to the Editor

Letters to the editor (LTEs) can be used in conjunction

with an event or as stand-alone pieces

e Review the LTE template found in the Senior Corps Week toolkit

e Consider focusing on one member or project to tell a clear, compelling
story

e Multiple LTEs may be submitted to newspapers by different
individuals, and should tell the story from their individual point of view.

e To submit an LTE, read your newspaper’s instructions about when to
submit and what information to include

e |nstructions are found on the newspaper’s website or in a copy of the
paper
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Making your Pitch

Develop story ideas to share
with reporters:

e Focus on success

e Make a personal
connection to your project

e Tell your story with visuals (s A, é:f::hn .
Bl Voniana's NewsStationg 8

* Engage community
stakeholders to participate
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The Press Kit

Prepare press kits for media at your event, so they have

the background information they need to write a good
story. Press kits should include:

o Afolder
e Your event press release (see template in the Senior Corps Week toolkit)

Factsheet on your organization and the organization your members are
serving

Factsheet on Senior Corps
A copy of your latest newsletter (if you have one)
Your business card
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Signage for the Event

e Create directional signs so people know where to go.

— For example, a “Media Registration” sign directing media
members to sign-in and pick up press kits.

e Consider creating nametags for all guests and staff
attending the event

— So all attendees are easily identifiable
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Staffing your Event

 Designate a staff member to handle media relations

— They will greet media and connect them with
spokespersons

e Designate one or two spokespersons

— Brief them ahead of time on the key messages and
statistics that you want to communicate

 Designate one or two volunteers to talk to the media

— Also brief them ahead of time on questions the reporter
might ask so they are prepared
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Event photos

e A picture can tell a thousand words!

e Remember that photos can accompany:
— a Letter to the Editor
— a story a reporter is writing

— be sent as a standalone image with a caption of important
information
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Tools to help with your Earned Media Outreach

e Here are new tools in the Senior Corps Week online
toolkit
— Sample advisory
— Sample press release
— Sample letter to the editor
— Tips on working with the media
— Guides to taking great photos and video

— Sample proclamation for use with community
stakeholders
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Sample Press Advisory

*Date

eContact Information
City/State

Name of Senior Corps
Program

*Number of volunteers and
hours served

*Event Details
*Who, What, Where and
When info

_,,' Making A Difference

L

Sample Medin Advisory for Senior Corps Week Event

FOR IAMEDIATE RELEA=E CONTACT: [MARME OF CONTALT PERRON]
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Sample Press Release

eDate

eContact Information
Name of Senior Corps

Program
City/State

eQuote from project director
*There are placeholders for
other details too!

) Making A Diffsrence

Samaple News Redense for Praject Directors

FOR VIVIETHATE BELEASE  CORNTACT [MAME OF SO a0 PERSN]
[ATE] [CONTACT NFD]
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Sample Letter to the Editor

*Name of Senior Corps Program
City/State /Community
*Number of volunteers
*Type of Activity
*Event Details (optional)
*Who, What, Where, When
eLocal program website or
Getlnvolved.gov
*Sender’s name, title and
organization

Making A Difference

<

[NAME OF SENIOR CORPS PROGRAM DIRECTOR]
Letter to the Editor

Dear Editor:

Senior Corps volunteers are making a real and positive impact in our commmunity each
and every day by using their time and talents to tackle local challenges. We pay tribute to
the extraordinary contributions that more than 450.000 Senior Corps volunteers are
making across the nation: including [X] volunteers right here in [INSERT
TOWN/CITY/COUNTY]. Iinvite community leaders and community members of all
ages 1o join me 1n hononng these volunteers during the 2™ anuual Senior Corps Week,
September 19-23.

For more than 40 years, Senior Corps programs—Foster Grandparents. Senior
Companions, and RSVP—have helped volunteers age 55+ participate in service projects
that help meet vital local needs and strengthen their communities. This year. [INSERT
NUMBER] Senior Corps volunteers in [INSERT TOWN/CITY/COUNTY] have given
their time by [INSERT MOST APPLICABLE ACTIVITY: i.e. tutoring or mentoring
students. supporting veterans and military families. providing disaster relief].

Across the nation, communities are planning events and service activities to celebrate
Senior Corps Week. In [INSERT TOWN/CITY/COUNTY] the [INSERT SENIOR
CORPS PROGRAM NAME] will be hosting [INSERT APPLICABALE EVENT OR
SERVICE ACTIVITY] on [INSERT DATE] at [INSERT LOCATION]. This
[EVENT/SERVICE ACTIVITY] is open to the public and I hope you will join me in our
celebration.

Please visit [IF APPLICABLE INSERT YOUR LOCAL SENIOR CORPS WEBSITE IF
NOT USE GETINVOLVED.GOV] Getlnvolved.gov to learn more.

Sincerely.
[YOUR NAME]

[YOUR TITLE]
[YOUR PROGRAM NAME]

1201 New York Avenue NW g ¢ 1-800-942-2677
Washington, DC 20525 o = TTY 1-800-833-3722
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Additional Online Resources
CNCS State Profiles:

www.nationalservice.gov/about/role_impact/state_profiles.asp
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Volunteering In America: www.volunteeringinamerica.gov
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Additional Online Resources
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What We Will Do To Assist Your Efforts

 The Corporation will conduct national media

outreach to print, TV, radio and online outlets around
the week

 The Office of Government Relations (OGR) notified
local Congressional offices about Senior Corps Week
and the impact Foster Grandparents, RSVP, and
Senior Companion programs are making
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What We Will Do To Assist Your Efforts (cont.)

The Corporation is also doing the following:

 Drop-in Article promoting all three Senior Corps
programs

e Conduct a Radio Media Tour

e Commentary piece by Senior Corps Director, Dr. Erwin
Tan
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What We Will Do To Assist Your Efforts (cont.

Search

Senior Corps |Lke

Government Organization * wWashington, District of Columbia

e Senior Corps will update
its national Senior Corps
social media channels .

with Senior Corps Week &=
updates and stories.

wall Senior Corps * Everyone (Most Recent) «

Senior Corps via Corporation for National and Community Service
The President spoke about September 11th Mational Day of Service and

Remembrance in his Weekly Address this morning! Wakch it For inspiration and then
find yaur awn praject on serve.gov.

Weekly Address: Coming Together to
Remember
i youtube, com

President Obama pays tribute ko the first respondsrs,
those who have served, and those wholost their ivas
ten vears ago in the September 11ER attacks, Visi...

ﬁ Saturday at 8:57am ¢ Share

Likes See All
&1 Tia Hollard likes this,
¥ RSYP of Denton
Corporation for National and Community Service
‘{-‘,‘ ML Senior Corps can be a great option For the recertly and not-so-recertly retied
] Foster FRVICEREE agking for & way ta fill their days,
LT — grandpare;_'llt)s Retired and looking for something to do? Try volunteering.
i Hagram ) e i, greenwichcitizen, com
S pgyp of the Flint ‘With Increasing age comes an increase in prevalence of various health issuss,
RSVP Hills Farily dynamics change as children begin their awn lves with their own children,
- grandparents may raise ther grandchidren and there is generally more time for
leisur activities, Some retirees choose bo travel ko exati,
El:;trﬁirparents ] August 25 &t 8155am © View Post

Baton Rouge

RSYP-Retired and
“ Senior Yolunteer

Serve.goy

! Retirement left you with some extra time on your hands? Why not try one of
Senior Corps programs?
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What Is Social Media?

e Social media is a two-way conversation

e Social media is the use of technology combined with
social interaction to create or co-create value

e |t provides new tools to reach stakeholders, recruit
volunteers and broadcast Senior Corps messages,
impact and activities

(i Tube Cwitter flickr
Google+ @crowdise:  AARPBLOG
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Why Use Social Media?

60 million Baby Boomers are online

e Social media usage increased from 25% to 47%
among users ages 50-64

e +11 Million adults 55+ are on Facebook

e 83% of U.S. adults have a cell phone, 42% of which
have a Smartphone

Source:eMarketer 2011, PEW 2011
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Simple Ways To Use Social Media
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Use Your Program’s Website

e Promote Senior Corps Week and Senior Corps social
media platforms on your organization’s website:

— Feature Senior Corps Week information prominently on
your website

— Ensure links to the Senior Corps website, Facebook page
and Twitter handle are clearly displayed on your website
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Use Your Program’s Website — An Example

Foster Grandparents

Foster Grandparents are individuals,

over, who use their life experiences

RSVP
&0 and RSVP utilizes the skills and interests of
to tutor individuals age 55 and older to provide

and mentor children and vouth with special meaningful volunteer opportunities and meet
or exceptional needs. Eligible volunteers earn priority community needs. Valunteers serve in communities. Eligible volunteers earn a tax

a tax free hourly stipend.

schools, government agencies, public agencies
and healthcare facilities.

Senior Companions

Senior Companions reach out to other adults

who need extra assistance to live
independently in their own homes or

free hourly stipend.

Find a Senior Corps Program in your area.

Click on the map below
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What Is Facebook?

 Facebook is a social networking site with more than
750 million global users, that allows you to make
connections with others in your volunteer
community and across the nation

e Itis agreat way to reach close to 13 Million, 55 +
people with your Senior Corps Week messages,
recruit volunteers and get updates on Senior Corps
Week events
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Facebook — Home Page

facebook instant messaging app Q me Profile  Account =
Edit My Prol News Feed Top Hews - Most Recent
FAVORITES Share: [5] Status Photo #]] Link 5X video ES Question Upcoming Events See Al
[£] Mews Feed T =
‘ What's on your mind? What's the event?
@ Messages 141
[T Events 2 £ 2 eventinvitations
A8 Friends oy iy B8 Marina ‘s birthday. See Al
Looks like one of the Two Towers from Lord of the Rings.
ARPS To the Lighthouse! People You May Know See all
IFrame Apps Cape Pemberton Lighthouse, framed amidst the v -
. boulders. Janet
Game Requests 95 2 mutual friends
B2 App Requests 5 phato: Kyanna Sutton N <5, Add Friend
= We head off to Cape Pembroke, the easternmost
Lo point of the Faldands, Thanks to'LAN Airlines Gail
[££] Test {www Jan,com} for getting us here, and to Ocean 33 mutual friends
State Job Lot (www.oceanstatejoblot. com) for &8, Add Friend
IE' Potomac Whitewster. . provisioning and outfitting us with these great
T Mechanix gloves,
8y: Hit and Run History: The Columbia Expedition Sponsored Create an Ad
¢]] 35 minutes ago + Like - Comment - Share 101 Things to do to BO% X

Y Mark

Andy Send mare pictures when it is swarming with angry Ents.
% 15 minutes ago * Like

likes this.

Write 3 comment, .,

cLUB WEDD'

"

Craig Coblenz, Suzan Cal
friends like Target.

- Hey John - Did you know that Senior
Corps week is starting on September
19th? They have a lot of projects going
on in your location. To learn more visit
www.getinvolved. gov

Serve.gov
® A Learn and Serve America program teaches young students computer repair skills
on donated computers, which are in turn, donated by the students to local Pokes
organizations. Talk about the cycle of giving!
/,5_" Brian *Po

Ronald McDonald House, Sojourn receive rebuilt Gludz A Pok
computers from students Resva
WA, ST, com David “ Poke E{ g Q Search
Three Lanphier Hich School students dorated and instalied a Joanna - Pokef

* See Appendix for Facebook Key
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Facebook — Getting Started

e Go to www.facebook.com and create a profile, a
page or both:

— Profiles are personal pages created by you for you

— Pages are created for brands, organizations, businesses,
and public figures — these types of pages are run by an
administrator
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Facebook — Creating a Personal Profile

e Go to www.facebook.com

e Sign-up and register your account
e Confirm your email:

— Facebook will send you a confirmation email with a link to
your new account

e Click on the link to visit your new Facebook profile
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Facebook — www.facebook.com Sign-up

facebook

Facebook helps you connect and share with
the people in your life.

o -

A |
) C o . 2
: Ly

—~ T N SR 5
- S 5 §

Sign Up

Sign —up here
It's free and always wil be.

First Name:

Last Name:

Your Email:

Re-enter Email:

New Password:

Iam: Select Sex: |

Birthday: Month: E Day: El Year: E
Why do I need ta provide mylbirthday?

Create a Page for a celebrity, band or business.

Corporation for -
NATIONALKY %
COMMUNITY ‘o8 -
SERVICEISSZ ™

™ Making A Difference
<« For Generations

SENIOR CORPS WEEK September 19-23, 2011




Facebook — Creating a Program/Project Page

e Go to www.facebook.com

e To create a page, (example: Senior Corps lllinois) go
to facebook.com/pages/create.php and click on
“create a new page”
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www.facebook.com/pages/create.php

facebook

¥ Create a Page

Conmect willh your Tans on Fecstook.

=

Local Business or Place

Artist, Band or Public Figure

Company, Organization, or Insttuton

Entertainment

Brand or Product

LB

Cause or Community

Faoshook © 2011 - Engleh [US)

Afing  Advertiming  Create & Page - Deeiopers - Camers - Privacy  Terms  Helz
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Facebook — Choose A Category And Name

Home

= Create a Page

Connect with your fans on Facebook,

Local Business or Place

Company, Organization, or

Institution

Join your supporters on Facebook. Category

| Choose a category El

| Company Name i : iq
: Org Name | oe

[ T agree to Facebook Pages Terms - \_ -

Get Started

1

Brand or Product

Frtartainment Cange ar Commiming
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Facebook — Edit Organization Info

Get Started
B3 wal
] Info

Photos
EDIT

0
like this

Add to My Page's Favorites
Subscribe via RSS
Share

Enter Your Page's Address
Listing an address will enable people to find and chedk in to your page.

Street Address:

City/Town: [

Zip:

Update Address

Senior Corps » Get Started

Government Organization & Edit Info

Add Photo

Upload an Image
From your computer

OR,

[ ~] Import a photo

From your website

Invite your friends Invite Friends

Start building your fan base by suggesting thiz Page W friends who might like it.

Home Profile  Account >

x
Page Address
# Edit Page
Admins (1) (7] See All

&

% lse Facebook as Senior Corps:
Notifications +

Eﬁ] Promote with an Ad

B4 view nsights

2% 1nvite Friends

Quick Tips

Get more people to like your Page with Facebook
Ads today!

Sample Ad: Senior Coros

Edit Page
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Facebook — Edit Page Settings

facebook

@ Your Settings

[E} Manage Permissio...
[ Basic Information
Profile Picture

I:il Featured

I]] Resources

@ Manage Admins

55 Apps

r{@ Mabile

[l Insights

H Help

Search Q Home Profile Account =
Senior Corps
Page Visibility: Only admins can see this page

What is this?

Country Restrictions: | Type a country...

Save Changes

@ Hide this page from viewers in these countries

@ Only show this page to viewers in these countries

[=] (7] [¥] Expand comments on stories

Age Restrictions: | Anyone (13+) El Whatis this?
Wall Tab Shows: | All Posts
Default Landing Tab: | Wall =]
Posting Ability: Users can write or post content on the wall

Users can add photos
Users can add tags to photos by Senior Corps
Users can add videos

Moderation Blocklist: | Comma separated list of terms to black. .. (2]

Profanity Blocklist: | None [l | 121
Delete Page: Permanently delete Senior Corps

Save Changes
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Facebook — Preview & Publish Your Page!

£ wan

E] Info

B0 Friend Activity
Photos

194

like this

Likes Ses All
RSVP-Retired and
Senior Volunteer
Program

A Foster
- Grandparents of
- Miami, Linn,

lsw RSVP of the Texas

Gulf Cnast

Senior Corps

Government Organization * Washington, District of Columbia

wall Senior Corps * Everyone (Most Recent)

Share: [ Post Photo ¢]] Link '"3¥ Video

Write something...

Senior Corps via Corporation for National and Community Service

The President spoke about September 11th Mational Day of Service and
Remembrance in his Weekly Address this morning! Watcdh it for inspiration and then
find vour own project on serve.qov.

Weekly Address: Coming Together to
Remember

wvw, youtube, com

President Obama pays iribute to the first responders;
those who have served, and those who lost their lives
ten years ago in the September 11th attacks, Visi...

Like * Comment - Share

ﬁ Saturday at

Y Tia Holland likes this.

Write a comment...

Home  Profile  Account v

Create a Page

You and Senior Corps

£ Serve.gov, Corporation for Mational and
Commur...

Recommendations See Al

Tia Holland Cheds out their info.
Also see RSVP - Retired Senior
Volunteer Program {or

SOME,.. Se= Mors

\Write a recommendation...

Friends’ Events See All
"Black and Purple (Baltimore

Raven.

September 4 at 7:00pm untl September

11 at 1:00pm

M. SRR

RSWP: Yes = Mo * Maybe

@ PLEASE VOTE FOR ME to be on MAD
MEH
August 14 at 5:00pm until September 9 at
3:00pm

=i MY
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Facebook — Page Step Summary

* |nsummary:

— Enter your organization’s address. Click on “Update
Address”

— “Like” your page by clicking on the “Like” botton. You need
25 people to “Like” your page before it will be public

— Add an image

— Invite your friends

— Edit your page settings by clicking on “Edit Page”
— Save your changes

— Preview and publish your page
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“Like” Senior Corps On Facebook

e To “Like” Senior Corps on Facebook:

— Facebook.com/seniorcorps
— Facebook.com/nationalservice
— Facebook.com/serve

facebook & BB

Senior Corps
Goverrment Organization * i

n = Washington, District of Columbia

W, Senior Corps
How has velunteering changed your life? Feel free to share your story on our wall!

183 ke this Beth Eubanks Paleogos My mom was a volunteer her whole life,

» She volunteered for non-profits, shelters, any place that had a
need, She brought each of her daughters along and taught us how
to give to others, She has and will always be my hero, my example
ofa...
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How To “Like” Senior Corps On Face